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“...it	
  is	
  especially	
  difficult	
  to	
  feature	
  the	
  positive	
  within	
  environmental	
  reportage.	
  The	
  environment	
  is	
  
simply	
  not	
  an	
  area	
  where	
  positive	
  news	
  is	
  to	
  be	
  found;	
  almost	
  in	
  principle,	
  it	
  is	
  a	
  story	
  of	
  regression	
  
rather	
  than	
  advancement”	
  	
  
-­‐	
  Lowe	
  &	
  Morrison,	
  sociologists	
  
	
  

	
  
“Environmental	
  stories	
  don’t	
  break,	
  they	
  ooze.”	
  	
  

-­‐	
  Frank	
  Allen,	
  Ex-­‐Wall	
  Street	
  Journal	
  writer	
  
	
  
	
  
“Chill	
  out	
  –	
  sometimes	
  this	
  stuff	
  takes	
  years.”	
  
-­‐	
  Bill	
  Clinton,	
  former	
  US	
  President	
  
	
  
	
  
	
  
	
  
	
  

Abstract	
  
	
  
Current messaging techniques make it easy to consider issues of sustainability and 
environmentalism the sole dominion of ‘the environmentalists’. To practice combating 
this mentality, we developed two projects designed to give environmental issues the 
societal and political attention they deserve. We worked with student artists to create a 
campus-wide photo installation that raises awareness of College sustainability 
initiatives, and we produced two short radio stories to determine the effect of narrative in 
engaging and educating listeners.  
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Introduction	
  

	
  

	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
   The	
  current	
  approaches	
  to	
  environmental	
  messaging	
  are	
  ineffective	
  at	
  spreading	
  the	
  word	
  and	
  

converting	
  new	
  supporters,	
  and	
  the	
  environmental	
  movement	
  is	
  paying	
  the	
  price	
  for	
  it.	
  While	
  the	
  scope	
  

of	
  environmental	
  issues	
  theoretically	
  encompasses	
  all	
  peoples,	
  only	
  a	
  select	
  few	
  are	
  responding	
  with	
  

pro-­‐environmental	
  actions,	
  votes	
  and	
  purchases.	
  Environmental	
  messaging	
  -­‐	
  the	
  conventions,	
  tone,	
  

vocabulary,	
  and	
  goals	
  –	
  often	
  relies	
  on	
  highlighting	
  the	
  negative	
  effects	
  of	
  necessary	
  human	
  activities,	
  

like	
  generating	
  electricity	
  and	
  producing	
  food.	
  The	
  general	
  public	
  is	
  then	
  blamed	
  for	
  the	
  involvement	
  in	
  

perpetuating	
  these	
  activities	
  (Dauvergne	
  &	
  Neville,	
  2011).	
  After	
  years	
  of	
  shame	
  and	
  fear-­‐based	
  

messaging,	
  people	
  feel	
  justified	
  in	
  ignoring	
  environmental	
  messages	
  and	
  the	
  accompanying	
  issues	
  

entirely,	
  or	
  else	
  “leaving	
  it	
  to	
  the	
  environmentalists”.	
  Environmentalism	
  itself	
  has	
  become	
  a	
  dirty	
  word,	
  

and	
  the	
  movement	
  is	
  seen	
  as	
  just	
  another	
  “special	
  interests	
  group”	
  (Nordhaus	
  &	
  Shellenberger,	
  2004).	
  

While	
  those	
  of	
  us	
  in	
  the	
  movement	
  believe	
  it	
  to	
  be	
  on	
  the	
  same	
  moral	
  plane	
  as	
  the	
  civil	
  rights	
  

movement,	
  we	
  haven’t	
  done	
  a	
  good	
  job	
  at	
  communicating	
  that	
  critical	
  aspect	
  of	
  environmentalism	
  to	
  

the	
  public.	
  

	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
   While	
  environmental	
  messaging	
  is	
  dominated	
  by	
  fear	
  and	
  loss-­‐based	
  messages,	
  research	
  has	
  

shown	
  that	
  positive,	
  gain-­‐based	
  messages	
  are	
  more	
  effective	
  at	
  generating	
  persuasive	
  responses	
  

(O’Keefe	
  &	
  Jensen,	
  2008).	
  Our	
  message	
  of	
  ‘stop	
  using	
  fossil	
  fuels’,	
  ‘preserve	
  wildlife’	
  and	
  ‘consume	
  less’	
  

can	
  be	
  viewed	
  as	
  a	
  demand	
  for	
  the	
  public	
  to	
  dramatically	
  alter	
  their	
  lifestyle	
  choices;	
  moreover,	
  

sustainability	
  efforts	
  are	
  often	
  misinterpreted	
  as	
  something	
  designed	
  to	
  smother	
  growth.	
  The	
  

environmental	
  movement	
  must	
  therefore	
  take	
  complete	
  control	
  of	
  the	
  framing	
  of	
  environmental	
  issues	
  

-­‐	
  and	
  the	
  framing	
  of	
  the	
  movement	
  itself	
  -­‐	
  in	
  order	
  to	
  turn	
  a	
  loss-­‐based,	
  denial-­‐based	
  campaign	
  into	
  one	
  

of	
  positive	
  alternatives,	
  choices	
  and	
  solutions.	
  And	
  for	
  those	
  issues	
  that	
  are	
  not	
  yet	
  being	
  fully	
  

contextualized	
  (i.e.	
  with	
  connections	
  drawn	
  between	
  the	
  environment,	
  human	
  health,	
  equity,	
  and	
  

more),	
  the	
  environmental	
  movement	
  has	
  to	
  make	
  the	
  jump	
  and	
  frame	
  those	
  issues	
  properly	
  (Good,	
  

2008).	
  Inherent	
  to	
  environmentalism	
  and	
  sustainability	
  is	
  a	
  redefinition	
  of	
  progress	
  and	
  expectations,	
  

and	
  core	
  tenets	
  like	
  “less	
  is	
  more”	
  can	
  be	
  hard	
  to	
  accept	
  -­‐	
  we	
  must	
  spin	
  it	
  so	
  that	
  people	
  perceive	
  the	
  

sustainable	
  alternatives	
  as	
  steps	
  forward,	
  not	
  back.	
  

The	
  emphasis	
  on	
  providing	
  solutions	
  can	
  serve	
  to	
  generate	
  hope	
  for	
  the	
  future.	
  People	
  feel	
  

helpless	
  when	
  presented	
  with	
  an	
  enormous	
  problem	
  that	
  appears	
  to	
  have	
  no	
  feasible	
  solution,	
  which	
  is	
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why	
  we	
  must	
  be	
  proactive	
  in	
  providing	
  solutions	
  that	
  assure	
  the	
  public	
  that	
  change	
  is	
  possible.	
  The	
  need	
  

to	
  identify	
  issues	
  and	
  acknowledge	
  crises	
  is	
  still	
  important,	
  but	
  dwelling	
  on	
  it	
  will	
  only	
  hamper	
  the	
  

efforts	
  of	
  the	
  environmental	
  movement	
  (Mc
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But	
  even	
  with	
  coalitions,	
  there	
  is	
  still	
  a	
  significant	
  bottleneck	
  to	
  successful	
  environmental	
  

messaging.	
  While	
  diverse	
  groups	
  of	
  people	
  may	
  rally	
  around	
  environmental	
  issues,	
  those	
  issues	
  are	
  

incredibly	
  complex	
  and	
  multilayered,	
  and	
  are	
  therefore	
  particularly	
  susceptible	
  to	
  cycling	
  out	
  of	
  public	
  

attention	
  when	
  simpler,	
  more	
  clear-­‐cut	
  stories	
  come	
  along.	
  Environmental	
  stories	
  are	
  particularly	
  

susceptible	
  to	
  what	
  Anthony	
  Downs	
  describes	
  as	
  the	
  issue	
  attention	
  cycle,	
  in	
  which	
  “alarmed	
  discovery”	
  

and	
  “euphoric	
  enthusiasm”	
  for	
  solving	
  the	
  problem	
  give	
  way	
  to	
  pessimism	
  and	
  eventual	
  disinterest	
  

(Downs,	
  1972).	
  With	
  stories	
  turning	
  over	
  so	
  frequently,	
  the	
  news	
  media	
  is	
  ill	
  equipped	
  to	
  convey	
  the	
  

intricacies	
  of	
  scientific	
  discourse,	
  as	
  well	
  as	
  the	
  social	
  and	
  economic	
  implications	
  of	
  current	
  

environmental	
  issues.	
  Traditional	
  news	
  coverage	
  of	
  climate	
  change	
  has	
  confused	
  the	
  public	
  by	
  

maintaining	
  the	
  illusion	
  of	
  a	
  scientific	
  debate,	
  when	
  in	
  fact	
  the	
  science	
  of	
  global	
  warming	
  and	
  climate	
  

destabilization	
  is	
  indisputable,	
  and	
  possible	
  solutions	
  exist	
  (Ladle	
  et	
  al.,	
  2005).	
  	
  

The	
  news	
  media	
  also	
  has	
  a	
  preference	
  for	
  covering	
  certain	
  types	
  of	
  social	
  movements;	
  formal	
  

groups	
  with	
  routine	
  advocacy	
  and	
  a	
  slant	
  toward	
  economic	
  development	
  are	
  favored,	
  while	
  

confrontational	
  groups	
  working	
  on	
  novel	
  issues	
  are	
  less	
  publicized	
  (Andrews	
  &	
  Caren,	
  2010).	
  While	
  the	
  

reality	
  is	
  that	
  novel	
  environmental	
  issues	
  are	
  a	
  part	
  of	
  a	
  larger	
  environmental	
  narrative,	
  that	
  kind	
  of	
  

story	
  does	
  not	
  lend	
  itself	
  to	
  nightly	
  reports.	
  The	
  environmental	
  movement	
  may	
  be	
  able	
  to	
  appeal	
  to	
  

journalists	
  who	
  are	
  keen	
  on	
  serving	
  democracy	
  through	
  journalism	
  and	
  reporting.	
  The	
  scientific	
  and	
  

news	
  communities	
  have	
  worked	
  with	
  each	
  other	
  in	
  the	
  past	
  to	
  better	
  communicate	
  the	
  science	
  as	
  a	
  

team,	
  but	
  the	
  fact	
  remains	
  that	
  traditional	
  media	
  outlets	
  and	
  formats,	
  intentions	
  aside,	
  may	
  not	
  be	
  

adequate	
  for	
  environmental	
  storytelling.	
  

	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
   Current	
  environmental	
  messaging	
  strategies	
  are	
  developed	
  with	
  the	
  end	
  goal	
  of	
  having	
  the	
  

viewer	
  walk	
  away	
  as	
  an	
  environmentalist.	
  If	
  we	
  abandon	
  this	
  high	
  standard	
  and	
  instead	
  work	
  with	
  

alternative	
  framing	
  and	
  a	
  clear	
  communication	
  of	
  science	
  to	
  turn	
  environmental	
  issues	
  into	
  human	
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solutions,	
  is	
  admittedly	
  a	
  science-­‐heavy	
  topic.	
  Our	
  task	
  was	
  to	
  hold	
  a	
  listener’s	
  attention	
  through	
  the	
  

description	
  of	
  the	
  problem	
  and	
  then	
  have	
  them	
  consider	
  the	
  broader	
  implications	
  of	
  the	
  ‘slice	
  of	
  life’	
  

story	
  they	
  just	
  heard.	
  We	
  were	
  not	
  particularly	
  concerned	
  if	
  individuals	
  knew	
  about	
  the	
  details	
  of	
  

cultural	
  eutrophication,	
  so	
  long	
  as	
  they	
  were	
  able	
  to	
  conceptualize	
  the	
  connection	
  between	
  the	
  

application	
  of	
  fertilizers	
  on	
  lawns	
  and	
  farms	
  to	
  the	
  downstream	
  effects	
  on	
  the	
  health	
  of	
  fisheries.	
  Having	
  

studied	
  the	
  ecosystem	
  effects	
  of	
  various	
  environmental	
  issues	
  for	
  the	
  better	
  part	
  of	
  four	
  years,	
  we	
  are	
  

trained	
  at	
  following	
  the	
  upstream	
  disturbance	
  through	
  to	
  the	
  downstream	
  effects;	
  others	
  have	
  not	
  

practiced	
  this	
  kind	
  of	
  conceptualization	
  as	
  frequently.	
  It	
  was	
  therefore	
  our	
  goal	
  to	
  use	
  narrative	
  to	
  help	
  

convey	
  the	
  immensity	
  and	
  causality	
  of	
  this	
  particular	
  environmental	
  issue,	
  and	
  to	
  first	
  ground	
  the	
  story	
  

in	
  the	
  listener’s	
  own	
  backyard.	
  	
  

The	
  second	
  implementation	
  project,	
  wholly	
  separate	
  from	
  the	
  podcasts	
  and	
  study	
  of	
  narrative,	
  

consists	
  of	
  a	
  campus-­‐wide	
  photo	
  installation	
  that	
  has	
  been	
  designed	
  to	
  raise	
  awareness	
  about	
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two	
  radio	
  segments	
  adapted	
  from	
  a	
  previous	
  capstone	
  project.	
  One	
  radio	
  segment	
  was	
  modeled	
  after	
  a	
  

traditional	
  “five	
  o’clock	
  news	
  report”,	
  where	
  one	
  narrator	
  reads	
  a	
  formal	
  account	
  of	
  the	
  events.	
  The	
  

other	
  segment	
  was	
  modeled	
  after	
  a	
  more	
  conversational	
  podcast,	
  and	
  two	
  co-­‐hosts	
  presented	
  the	
  

material	
  in	
  a	
  more	
  casual	
  manner.	
  The	
  two	
  hosts	
  switch	
  roles	
  throughout	
  the	
  story,	
  so	
  that	
  one	
  is	
  the	
  

‘expert’	
  and	
  the	
  other	
  played	
  the	
  part	
  of	
  the	
  inquisitive	
  listener.	
  We	
  then	
  shared	
  these	
  two	
  versions	
  

with	
  high	
  school	
  and	
  college	
  students,	
  both	
  in	
  the	
  classroom	
  and	
  online.	
  	
  We	
  then	
  collected	
  feedback	
  on	
  

listener	
  preferences	
  and	
  how	
  well	
  the	
  scientific	
  information	
  was	
  communicated.	
  

We	
  thought	
  it	
  necessary	
  to	
  produce	
  and	
  record	
  the	
  two	
  versions	
  of	
  the	
  same	
  story.	
  It	
  would	
  be	
  

unfair	
  to	
  compare	
  a	
  short	
  podcast	
  to	
  a	
  lengthy	
  academic	
  report,	
  and	
  it	
  is	
  also	
  unlikely	
  that	
  the	
  average	
  

person	
  would	
  stumble	
  across	
  the	
  academic	
  paper	
  in	
  the	
  first	
  place.	
  We	
  therefore	
  had	
  to	
  produce	
  a	
  

second	
  audio	
  piece	
  that	
  was	
  both	
  comparable	
  and	
  traditional;	
  we	
  chose	
  to	
  model	
  it	
  after	
  a	
  short	
  news	
  

segment.	
  	
  

In	
  order	
  to	
  determine	
  how	
  the	
  presentation	
  method	
  affected	
  how	
  the	
  listener	
  was	
  engaged	
  and	
  

informed,	
  as	
  well	
  as	
  create	
  a	
  level	
  playing	
  field	
  for	
  both	
  pieces,	
  we	
  had	
  to	
  standardize	
  the	
  information	
  

that	
  was	
  included	
  in	
  each	
  version.	
  That	
  way,	
  participants	
  could	
  theoretically	
  learn	
  the	
  same	
  amount	
  of	
  

information	
  about	
  t
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and	
  journalists.	
  These	
  sorts	
  of	
  online	
  resources,	
  coupled	
  with	
  guidance	
  from	
  local	
  radio	
  broadcasters,	
  

media	
  specialists	
  and	
  production	
  suggestions	
  from	
  journalism	
  schools	
  and	
  media	
  production,	
  enabled	
  us	
  

to	
  deal	
  with	
  many	
  of	
  the	
  obstacles	
  that	
  we	
  encountered	
  during	
  the	
  production	
  of	
  our	
  podcasts.	
  This	
  

collection	
  of	
  resources	
  will	
  be	
  available	
  to	
  ES	
  students	
  interested	
  in	
  the	
  mechanics	
  of	
  making	
  

professional-­‐sounding	
  audio	
  segments	
  and	
  the	
  challenge	
  of	
  writing	
  clear	
  and	
  informative	
  scripts	
  for	
  

radio.	
  	
  

These	
  sources	
  also	
  informed	
  our	
  purchase	
  of	
  the	
  Zoom	
  H4-­‐n,	
  a	
  high	
  quality,	
  durable	
  stereo	
  field	
  

recorder,	
  which	
  we	
  used	
  for	
  interviews	
  and	
  voiceovers.	
  The	
  Zoom	
  belongs	
  to	
  the	
  ES	
  department	
  and	
  is	
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larger	
  sustainability	
  initiatives	
  at	
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that	
  relied	
  on	
  such	
  a	
  diverse	
  group	
  of	
  individuals	
  became	
  a	
  complicating	
  factor	
  fostering	
  skepticism,	
  

concern,	
  and	
  a	
  general	
  sense	
  of	
  confusion.	
  The	
  project	
  we	
  had	
  presented	
  the	
  artistic	
  community	
  was	
  

unlike	
  any	
  project	
  proposed	
  in	
  recent	
  years,	
  and	
  fear	
  of	
  the	
  unfamiliar	
  only	
  served	
  to	
  exacerbate	
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Assessment	
  

	
   This	
  capstone	
  is	
  operating	
  on	
  the	
  presumption	
  that	
  environmental	
  messaging	
  is	
  flawed.	
  While	
  it	
  

is	
  our	
  experiences	
  in	
  the	
  environmental	
  movement	
  that	
  have	
  led	
  us	
  to	
  experiment	
  with	
  these	
  new	
  

means	
  of	
  messaging,	
  we	
  needed	
  to	
  provide	
  a	
  formal	
  assessment	
  of	
  the	
  impact	
  of	
  our	
  methods	
  to	
  help	
  

us	
  determine	
  if	
  our	
  assumptions	
  are	
  grounded	
  in	
  reality.	
  We	
  therefore	
  developed	
  surveys	
  for	
  both	
  the	
  

art	
  project	
  and	
  the	
  podcasting	
  project.	
  

	
   For	
  the	
  art	
  project,	
  a	
  baseline	
  survey	
  was	
  administered	
  to	
  assess	
  the	
  level	
  of	
  environmental	
  

awareness	
  of	
  students	
  and	
  staff/faculty.	
  Four	
  questions	
  were	
  asked	
  in	
  the	
  survey.	
  	
  The	
  first	
  question	
  was	
  

used	
  in	
  order	
  to	
  identify	
  the	
  participant’s	
  relation	
  to	
  Skidmore	
  (e.g.	
  staff,	
  faculty	
  or	
  student).	
  The	
  second	
  

question	
  included	
  a	
  list	
  of	
  14	
  current	
  sustainability	
  initiatives	
  and	
  the	
  participant	
  was	
  asked	
  to	
  identify	
  

all	
  of	
  the	
  initiatives	
  that	
  Skidmore	
  has	
  implemented.	
  The	
  list	
  of	
  initiatives	
  consisted	
  of	
  efforts	
  that	
  the	
  

school	
  had	
  already	
  taken	
  however	
  this	
  information	
  was	
  not	
  provided	
  in	
  the	
  survey.	
  The	
  third	
  survey	
  

question	
  asked	
  the	
  respondent	
  to	
  detail	
  the	
  specific	
  ways	
  Skidmore’s	
  sustainability	
  initiatives	
  have	
  

reduced	
  the	
  college’s	
  environmental	
  impact.	
  The	
  final	
  question	
  allowed	
  respondents	
  to	
  list	
  any	
  

sustainability	
  initiatives	
  Skidmore	
  has	
  implemented	
  but	
  were	
  absent	
  from	
  the	
  survey.	
  

Question	
  #2	
  utilized	
  a	
  quantitative	
  approach	
  in	
  order	
  gauge	
  the	
  broader	
  sense	
  of	
  campus	
  

awareness.	
  Question	
  #3	
  was	
  presented	
  in	
  a	
  qualitative	
  manner	
  allowing	
  respondents	
  to	
  comment	
  on	
  

the	
  impact	
  sustainability	
  initiatives	
  have	
  on	
  the	
  campus’	
  environmental	
  impact.	
  These	
  responses	
  

allowed	
  us	
  to	
  assess	
  the	
  quality	
  of	
  the	
  respondents’	
  knowledge	
  and	
  awareness	
  of	
  initiatives.	
  Question	
  

#4	
  takes	
  this	
  qualitative	
  assessment	
  a	
  step	
  further	
  by	
  offering	
  respondents	
  the	
  opportunity	
  to	
  list	
  

initiatives	
  we	
  had	
  not	
  addressed	
  in	
  question	
  #2.	
  The	
  qualitative	
  assessment	
  was	
  included	
  in	
  order	
  to	
  

contextualize	
  our	
  findings	
  from	
  question	
  #2.	
  

Following	
  the	
  installation	
  of	
  the	
  portraiture	
  project,	
  this	
  survey	
  will	
  be	
  administered	
  in	
  

subsequent	
  semesters	
  in	
  order	
  to	
  ascertain	
  the	
  impact	
  of	
  the	
  Green	
  Visualization	
  Initiative	
  on	
  campus	
  

awareness.	
  The	
  survey	
  will	
  be	
  managed	
  through	
  Sustainable	
  Skidmore	
  and	
  will	
  provide	
  the	
  basis	
  for	
  a	
  

long-­‐term	
  project	
  to	
  assess	
  environmental	
  understanding	
  at	
  Skidmore.	
  

	
  	
   Assessing	
  the	
  effectiveness	
  of	
  the	
  audio	
  segments	
  proved	
  to	
  be	
  more	
  difficult.	
  We	
  first	
  had	
  to	
  

determine	
  if	
  we	
  had	
  created	
  quality	
  scripts	
  and	
  production,	
  and	
  then	
  test	
  the	
  ability	
  of	
  the	
  two	
  different	
  

audio	
  pieces	
  to	
  effectively	
  educate	
  and	
  engage	
  the	
  audience.	
  We	
  achieved	
  this	
  using	
  a	
  ‘before	
  and	
  after’	
  

survey	
  model,	
  coupled	
  with	
  an	
  opportunity	
  for	
  ‘focus	
  group’	
  responses.	
  Survey	
  participants	
  took	
  an	
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amended	
  their	
  answers	
  from	
  the	
  first	
  survey.	
  This	
  falsely	
  inflated	
  the	
  scores	
  of	
  some	
  participants,	
  

especially	
  compared	
  to	
  those	
  who	
  came	
  into	
  the	
  first	
  survey	
  with	
  a	
  good	
  understanding	
  of	
  the	
  topic.	
  

It	
  was	
  here	
  that	
  we	
  decided	
  we	
  had	
  to	
  look	
  at	
  ‘unique	
  answers’,	
  so	
  that	
  we	
  could	
  more	
  

accurately	
  judge	
  the	
  progress	
  of	
  each	
  participant.	
  In	
  looking	
  for	
  ‘unique	
  answers’,	
  we	
  awarded	
  points	
  for	
  

only	
  the	
  first	
  appearance	
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It	
  is	
  tempting	
  to	
  interpret	
  the	
  sums	
  of	
  ‘unique	
  answers’	
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group	
  data	
  from	
  the	
  online	
  version	
  of	
  the	
  survey,	
  and	
  even	
  then,	
  not	
  all	
  participants	
  completed	
  the	
  

survey	
  through	
  to	
  the	
  end.	
  The	
  online	
  survey	
  was	
  completed	
  almost	
  exclusively	
  by	
  college	
  students	
  (the	
  

three	
  responses	
  from	
  community	
  members	
  have	
  been	
  omitted,	
  as	
  the	
  sample	
  size	
  was	
  too	
  small).	
  By	
  

chance,	
  the	
  narrative	
  podcast	
  had	
  more	
  extensive	
  survey	
  responses,	
  and	
  so	
  was	
  perhaps	
  better	
  

described	
  than	
  the	
  news	
  report.	
  	
  

In	
  looking	
  at	
  the	
  responses	
  as	
  a	
  whole,	
  we	
  can	
  find	
  some	
  basic	
  themes.	
  The	
  first	
  is	
  that	
  the	
  



 
	
  
	
  
	
  
	
  

18 

The	
  responses	
  to	
  the	
  narrative	
  podcast	
  show	
  were	
  more	
  complimentary	
  and	
  showed	
  that	
  

participants	
  had	
  come	
  away	
  with,	
  on	
  some	
  dimensions,	
  a	
  better	
  understanding	
  of	
  the	
  far-­‐reaching	
  

environmental	
  impacts.	
  Participants	
  mentioned	
  the	
  dead	
  zone	
  in	
  the	
  Gulf	
  of	
  Mexico	
  more	
  frequently	
  as	
  

a	
  take-­‐home	
  message,	
  as	
  opposed	
  to	
  the	
  news	
  report	
  participants,	
  who	
  focused	
  on	
  the	
  solutions	
  but	
  did	
  

not	
  mention	
  the	
  dead	
  zone.	
  

Some	
  listeners	
  enjoyed	
  the	
  co-­‐hosts	
  bantering	
  back	
  and	
  forth;	
  they	
  wrote,	
  “the	
  conversational	
  

tone	
  keeps	
  it	
  from	
  being	
  boring	
  or	
  sounding	
  like	
  a	
  textbook”,	
  and	
  “the	
  narrators	
  ...kept	
  my	
  interest	
  and	
  

asked	
  good	
  questions	
  that	
  I	
  would	
  have	
  asked	
  were	
  I	
  there”.	
  One	
  went	
  as	
  far	
  as	
  to	
  say	
  that,	
  “I	
  wish	
  I	
  was	
  

taught	
  everything	
  through	
  dialogue”.	
  In	
  contrast,	
  others	
  found	
  the	
  tone	
  and	
  language	
  to	
  be	
  too	
  casual	
  

to	
  be	
  broadcast	
  as	
  ‘news’.	
  	
  

While	
  we	
  only	
  have	
  eleven	
  responses	
  to	
  the	
  narrative	
  and	
  seven	
  responses	
  to	
  the	
  news	
  report,	
  

we	
  can	
  still	
  learn	
  a	
  lot	
  about	
  how	
  people	
  assessed	
  their	
  experiences	
  in	
  listening	
  to	
  these	
  pieces.	
  The	
  

responses	
  by	
  and	
  large	
  support	
  our	
  hypothesis	
  that	
  presenting	
  scientific	
  information	
  in	
  a	
  more	
  

accessible	
  way,	
  and	
  putting	
  the	
  issue	
  in	
  the	
  context	
  of	
  how	
  it	
  affects	
  humans,	
  makes	
  the	
  learning	
  

experience	
  more	
  e
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program	
  but	
  did	
  not	
  include	
  building	
  efficiency	
  and	
  design.	
  The	
  opposite	
  was	
  true	
  in	
  the	
  case	
  of	
  

faculty/staff	
  respondents.	
  The	
  difference	
  can	
  be	
  attributed	
  to	
  the	
  rideshare	
  program	
  being	
  a	
  student	
  

initiative,	
  while	
  building	
  design	
  and	
  efficiency	
  has	
  been	
  a	
  long-­‐term	
  campus	
  initiative	
  more	
  likely	
  

observed	
  by	
  a	
  non-­‐student	
  member	
  of	
  the	
  campus	
  community.	
  For	
  question	
  #2	
  five	
  of	
  the	
  student	
  

respondents	
  (total	
  75)	
  identified	
  less	
  than	
  five	
  initiatives	
  and	
  a	
  total	
  of	
  15	
  faculty/staff	
  respondents	
  

(total	
  194)	
  identified	
  less	
  than	
  5	
  initiatives.	
  

The	
  answers	
  to	
  question	
  #3	
  ranged	
  from	
  concise	
  and	
  descriptive	
  responses	
  detailing	
  the	
  effect	
  

of	
  individual	
  initiatives	
  to	
  generalized	
  responses	
  such	
  as	
  “energy	
  consumption	
  is	
  decreased”	
  and	
  “I	
  don’t	
  

know.”	
  There	
  were	
  a	
  total	
  of	
  75	
  student	
  respondents	
  and	
  34	
  students	
  were	
  unable	
  to	
  answer	
  question	
  

#3	
  (45%	
  of	
  student	
  respondents).	
  We	
  assumed	
  that	
  the	
  absence	
  of	
  an	
  answer	
  indicated	
  that	
  the	
  

respondent	
  was	
  unable	
  to	
  answer	
  the	
  question.	
  There	
  were	
  a	
  total	
  of	
  194	
  staff	
  and	
  faculty	
  respondents	
  

and	
  103	
  (53%	
  of	
  faculty/staff	
  respondents)	
  did	
  not	
  respond	
  to	
  question	
  3	
  or	
  indicated	
  their	
  inability	
  to	
  

do	
  so.	
  	
  	
  	
  	
  	
  	
  	
  	
   	
  

The	
  final	
  question	
  (question	
  #4)	
  asked	
  respondents	
  to	
  identify	
  any	
  sustainability	
  initiatives	
  (not	
  

included	
  in	
  question	
  2)	
  they	
  are	
  aware	
  that	
  Skidmore	
  has	
  implemented.	
  Twenty-­‐nine	
  faculty/staff	
  and	
  

student	
  responses	
  identified	
  12	
  initiatives.	
  The	
  initiatives	
  are	
  represented	
  by	
  four	
  general	
  themes:	
  

transportation,	
  recycling,	
  energy,	
  and	
  student	
  initiatives.	
  The	
  transportation	
  initiatives	
  included	
  a	
  faculty	
  

carpooling	
  program	
  as	
  well	
  as	
  the	
  free	
  CDTA	
  bus	
  system.	
  Recycling	
  initiatives	
  consisted	
  of	
  paper	
  

products	
  and	
  the	
  Give	
  &	
  Go	
  outreach	
  program.	
  Student	
  initiatives	
  included	
  the	
  Northwood’s	
  stewards,	
  

sustainability	
  representatives	
  in	
  dormitories,	
  and	
  the	
  environmental	
  action	
  club.	
  Sustainable	
  energy	
  

initiatives	
  included	
  a	
  2:00	
  a.m.	
  shutoff	
  timer	
  for	
  all	
  public	
  computers	
  and	
  the	
  purchasing	
  of	
  renewable	
  

energy	
  credits.	
  

	
  	
   Assuming	
  that	
  the	
  269	
  respondents	
  are	
  representative	
  of	
  Skidmore’s	
  community,	
  data	
  suggests	
  

that	
  students,	
  faculty,	
  and	
  staff	
  are	
  aware	
  of	
  sustainability	
  initiatives	
  that	
  have	
  been	
  implemented.	
  At	
  

least	
  half	
  of	
  the	
  respondents	
  were	
  able	
  to	
  identify	
  nine	
  initiatives	
  in	
  question	
  #2,	
  some	
  of	
  which	
  are	
  not	
  

very	
  accessible	
  or	
  visible	
  to	
  the	
  greater	
  campus	
  community	
  (e.g.	
  the	
  composting	
  program	
  in	
  the	
  

Northwood’s	
  apartments).	
  	
  While	
  there	
  appears	
  to	
  be	
  a	
  strong	
  baseline	
  awareness	
  level,	
  the	
  degree	
  to	
  

which	
  people	
  understand	
  the	
  initiatives	
  brings	
  into	
  question	
  the	
  legitimacy	
  of	
  this	
  “awareness.”	
  

It	
  is	
  very	
  easy	
  to	
  assume	
  that	
  an	
  institution	
  of	
  higher	
  learning	
  is	
  committed	
  to	
  sustainability	
  and	
  

efficiency.	
  The	
  quantitative	
  structure	
  of	
  question	
  #2	
  allows	
  respondents	
  to	
  click	
  all	
  of	
  the	
  initiatives	
  they	
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believe	
  Skidmore	
  has	
  already	
  implemented.	
  There	
  is	
  no	
  way	
  to	
  know	
  if	
  respondents	
  carelessly	
  selected	
  

all	
  possible	
  answers	
  or	
  if	
  they	
  approached	
  the	
  question	
  as	
  guessing	
  game.	
  We	
  are	
  not	
  assuming	
  our	
  

respondents	
  were	
  dishonest	
  in	
  their	
  answers,	
  but	
  simply	
  recognizing	
  the	
  possibility	
  for	
  a	
  quantitative	
  

question	
  to	
  fall	
  short	
  of	
  providing	
  sound	
  data.	
  While	
  responses	
  seem	
  to	
  indicate	
  that	
  a	
  fair	
  percentage	
  

of	
  the	
  campus	
  community	
  knows	
  quite	
  a	
  bit	
  about	
  Skidmore’s	
  commitment	
  to	
  sustainability,	
  the	
  results	
  

of	
  question	
  #3	
  showed	
  that	
  49%	
  of	
  respondents	
  (34	
  students	
  &	
  103	
  faculty/staff)	
  were	
  unable	
  to	
  

provide	
  any	
  information	
  about	
  how	
  the	
  initiatives	
  decrease	
  Skidmore’s	
  environmental	
  impact.	
  	
  	
  

Nearly	
  half	
  of	
  all	
  respondents	
  can	
  identify	
  the	
  existence	
  of	
  an	
  initiative,	
  but	
  were	
  totally	
  

unaware	
  of	
  the	
  initiative’s	
  positive	
  effect.	
  While	
  this	
  does	
  not	
  dismiss	
  the	
  results	
  of	
  question	
  #2,	
  it	
  is	
  

symbolic	
  of	
  people’s	
  level	
  of	
  awareness	
  of	
  the	
  initiatives.	
  There	
  is	
  a	
  clear	
  difference	
  between	
  knowing	
  

and	
  understanding	
  and	
  half	
  of	
  the	
  respondents	
  seem	
  to	
  lack	
  the	
  knowledge	
  to	
  articulate	
  what	
  a	
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knowledge.	
  	
  Sustainability	
  transcends	
  the	
  scope	
  of	
  one	
  particular	
  academic	
  discipline	
  by	
  connecting	
  

decisions	
  with	
  their	
  environmental	
  and	
  economic	
  implications.	
  

The	
  campus	
  is	
  a	
  learning	
  tool	
  and	
  lessons	
  of	
  sustainability	
  are	
  increasingly	
  become	
  more	
  

prevalent	
  in	
  academic	
  buildings,	
  dormitories,	
  and	
  the	
  day-­‐to-­‐day	
  lives	
  of	
  Skidmore	
  community	
  

members.	
  However,	
  our	
  survey	
  indicates	
  two	
  worrisome	
  realities	
  that	
  characterize	
  the	
  current	
  state	
  of	
  

campus	
  awareness.	
  Illustrated	
  in	
  the	
  responses	
  to	
  question	
  #2,	
  many	
  significant	
  sustainability	
  initiatives	
  

are	
  not	
  recognized	
  by	
  the	
  broader	
  campus	
  community.	
  Respondents	
  were	
  aware	
  of	
  nearly	
  half	
  of	
  the	
  

initiative	
  but	
  these	
  initiatives	
  all	
  shared	
  the	
  characteristic	
  of	
  being	
  inherently	
  visual	
  (e.g.	
  student	
  garden,	
  

recycling	
  efforts,	
  tray-­‐less	
  dining).	
  There	
  is	
  a	
  need	
  to	
  heighten	
  the	
  presence	
  of	
  initiatives	
  that	
  exist	
  

outside	
  of	
  plain	
  sight	
  (e.g.	
  LED	
  lighting,	
  decentralized	
  water	
  boilers,	
  cold	
  water	
  use	
  in	
  clothing	
  washers),	
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misinterpretation	
  of	
  survey	
  questions.	
  Question	
  #2	
  asked	
  the	
  participant	
  to	
  read	
  through	
  a	
  list	
  of	
  

sustainability	
  initiatives	
  and	
  select	
  the	
  initiatives	
  they	
  knew	
  Skidmore	
  had	
  implemented.	
  The	
  fact	
  that	
  all	
  

of	
  the	
  initiatives	
  included	
  in	
  the	
  list	
  had	
  been	
  implemented	
  by	
  Skidmore	
  left	
  no	
  way	
  to	
  gauge	
  the	
  

honesty	
  of	
  participant’s	
  responses.	
  Some	
  respondents	
  may	
  have	
  been	
  carelessly	
  choosing	
  all	
  of	
  the	
  

initiatives	
  and	
  others	
  may	
  have	
  actually	
  been	
  aware	
  of	
  all	
  14	
  options.	
  The	
  question	
  should	
  be	
  posed	
  in	
  

two	
  separate	
  lists	
  at	
  different	
  points	
  during	
  the	
  survey,	
  and	
  a	
  number	
  of	
  initiatives	
  that	
  Skidmore	
  has	
  

not	
  implemented	
  should	
  be	
  included	
  in	
  these	
  lists.	
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approach	
  that	
  ignores	
  the	
  importance	
  of	
  the	
  human	
  connection	
  will	
  fail	
  time	
  and	
  time	
  again	
  to	
  speak	
  to	
  

the	
  general	
  public.	
  Our	
  hope	
  is	
  that	
  the	
  Green	
  Visualization	
  Initiative	
  will	
  effectively	
  integrate	
  

sustainability	
  into	
  campus	
  life.	
  The	
  project	
  aims	
  to	
  raise	
  awareness	
  but	
  most	
  importantly,	
  foster	
  a	
  strong	
  

connection	
  between	
  all	
  members	
  of	
  the	
  campus	
  community	
  and	
  the	
  issue	
  of	
  sustainability.	
  	
  

We	
  want	
  to	
  stress	
  one	
  final	
  time	
  that	
  a	
  narrative-­‐based	
  radio	
  story	
  is	
  not	
  the	
  only	
  or	
  best	
  way	
  to	
  

spread	
  environmental	
  awareness.	
  Nor	
  do	
  we	
  think	
  that	
  a	
  portrait	
  installation	
  with	
  educational	
  

statements	
  will	
  turn	
  the	
  student	
  body	
  into	
  treehuggers.	
  Rather,	
  we	
  consider	
  each	
  project	
  an	
  experiment	
  

in	
  talking	
  about	
  environmental	
  issues	
  in	
  a	
  way	
  that	
  doesn’t	
  immediately	
  polarize	
  the	
  story	
  being	
  told,	
  

and	
  we	
  did	
  so	
  by	
  using	
  interesting	
  characters.	
  We	
  hope	
  that	
  the	
  photo	
  installation	
  will	
  help	
  increase	
  the	
  

breadth	
  and	
  depth	
  of	
  environmental	
  awareness	
  on	
  campus,	
  and	
  that	
  it	
  may	
  contribute	
  to	
  the	
  school’s	
  

mission	
  of	
  educating	
  ‘engaged	
  responsible	
  citizens’.	
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